Marketing to Generation Me

Presented by Brie Arthur 
IDENTIFY YOUR CUSTOMER 






· Know your products and services




   

· Determine your goals






       

· Analyze past sales and interactions (surveys are helpful)

   

· Build a customer profile (membership discount club) 

DELIVER AN EXCEPTIONAL EXPERIENCE 
             
Give customers of all ages a reason to engage with your products and services by creating an experience they couldn’t have otherwise. This will compel them to share their experiences with friends and through word of mouth and social media.  

ARE YOU A LANDSCAPE CONTRACTOR? 

· Offer eco friendly design and management services 

· Consider offering gardening services vs landscape AKA “mow, blow and go” 

· Seasonal Container gardens 

· Donate time and services to school gardening programs; sponsor school events
· Educate your clients through your process 
· Offer garden coaching sessions 

ARE YOU A GARDEN CENTER? 
· Focus on selling GARDENING Supplies!  

· Quality tools and practical machines such as mowers, edgers, blowers

· Carry irrigation and critter control supplies 

· Differentiate yourself from the box store

· Offer unique plants such as heirloom vegetables, tumeric, coffee and ginger  


· Sell certified ORGANIC plants! 
· Create “Lifestyle Displays” with plants and hard goods

· Display companion plant collections based on SQ FT (like at Ikea)
· Promote the opportunities of a small space 
· Create a sense of community
KEEP IN TOUCH 

WEBSITE:  
BrieGrows.com

EMAIL:  
Brie@BrieGrows.com


FB: 

Brie Grows 


IG: 
    
BrieThePlantLady

YouTube: 
BrieThePlantLady 


ASK HOW DO YOU CAPTURE TIME, ATTENTION AND DISPOSOABLE INCOME?

#1- COMMUNICATE MEANINGFULLY- THIS IS A FULL TIME JOB!  

If you want to connect with ANY customer in 2019 you must have a consistent presence through multi-platforms of technology. 

· Website
· Email- Weekly or Monthly e-newsletter/ Sales/ Special Offers
· Facebook Page/ Facebook Events

· Instagram/ Instagram Stories 
· YouTube 

#2- CURATING SOCIAL MEDIA

FACEBOOK: 1.49 billion daily users; 1 billion MOBILE ONLY users; 500,00 new accounts daily 

· Page- direct messages, phone number, address connected to GPS map

· Events- schedule, sell tickets, pre-register, tap into local 
INSTAGRAM:  4.2 billion “likes” and 95 million posts daily; 500 million use stories daily 

· Page- Grow a following, drive traffic to website, linkable address, direct contact 

· Stories- Run 24 hours unless archived, all media 15 second clips, interactive, DM

· IGTV- Video clips exceeding 1minute, stored with posts in home gallery

· Insights- Tool to track activity to guide your business postings 

YOUTUBE: 400 hours of content is loaded per minute

· SMART- Specific  Measurable  Attainable  Relevant  Timely

· Post at the right time- M-F early afternoon; Sat-Sun morning 

· Change up the type of videos you post

· Use app to help you manage and optimize 

· Engage with your subscribers 
· THIS TAKES TIME AND TECHNOLOGY INVESTMENT
#3- SET YOURSELF APART

· What are the defining elements that make your service unique? 
· What are the similarities between your business and existing programs? 

#4- DEVELOP A BUDGET 
· How much time and money can you spend? 

· What are earned promotional opportunities? 

· What are paid promotional opportunities? 
